
Social Media Content Designer

N I C E  T O  M E E T  Y O U ,  I ' M  R I L E Y !

I am a Social Media Content Designer and
Photographer with over 5 years of experience in
social media and digital marketing, account
management, copywriting, graphic design, and
photography for professional institutions, local
brands, and personal art development.

Riley Phillips

P R O F I C I E N T  I N

rphi2017@gmail.com
linkedin.com/in/rileyphillips1211/

rileyphillipsart.com

mailto:rphi2017@gmail.com
https://www.linkedin.com/in/rileyphillips1211/
http://rileyphillipsart.com/


Accounts Managed
1k Followers

850 Followers

2.2k Followers

1.5k Followers

Hyperlinked to Images

http://instagram.com/wfustyle
http://instagram.com/finderskeeperspod
http://instagram.com/startgallerywfu
https://www.tiktok.com/@rileysgrotto


Feed Re-Design



stArt Gallery

Media Management

ADA Guidelines & Compliance

Tone of Voice

Community Engagement

Copywriting & Email Marketing

Content Calendar Planning

Photo & Video Content Creation

@startgallerywfuArt Gallery



@startgallerywfu

stArt Gallery
I created a brand strategy based on the stArt Gallery's
mission of supporting student artists and engaging
with the Wake Forest University and Winston-Salem
communities. The color story and visual content reflect
the geographic location of the gallery in the historic
Reynolda Village, while also highlighting the individual
artworks on display. 

I independently created all photography, videography
(Reels), event graphics, and email marketing
campaigns for stArt Gallery with 3-5 posts and 1 email
campaign per week with accompanying alt text.

I increased engagement by 111% in 90 days and grew
the Instagram following by 66% percent in 6 months
with organic optimization of the profile. Color Story

https://www.instagram.com/reel/CcOcnhhJU5e/


Content Planning
Maintained organized content planning calendar

for @startgallerywfu Instagram to optimize the
use of limited resources at hand
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Finders Keepers

Media Management

Creative Direction

Tone of Voice for Gen Z Audience

Knowledge of Meme Culture

Community Engagement

Trend Prediction

Photo & Video Content Creation

@finderskeeperspodVintage Clothing & Nostalgia Brand



@finderskeeperspod

Finders Keepers
I created a brand strategy based on the brand identity
of 90s and y2k nostalgia that promotes the business's
vintage clothing products and local events. I created
and curated photography, video (Reels & TikToks), and
event graphics with 4-6 posts per week. 

Through intentional video content creation on Reels, I
increased the amount of new accounts reached by
39.8% in 30 days. 

I grew the Instagram following by 70% percent in 3
months as a result of local networking and proactive
engagement with profiles following similar accounts.

I increased engagement with the business website by
21.9% in 30 days by directing captions and story details
to the link in the account bio. Color Story

https://www.instagram.com/reel/CZwsewjF7pC/


@finderskeeperspod



Reels & TikToks
Hyperlinked to Images

https://www.tiktok.com/@rileysgrotto/video/7009477407572823301?is_from_webapp=v1&item_id=7009477407572823301
https://www.instagram.com/reel/CcLZUgRl80o/
https://www.instagram.com/reel/CbamCdvg174/
https://www.instagram.com/reel/CZ-EyUJJyJv/
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Event Photography
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